Media Release
MARVEL SUPER HEROES TAKE CENTRESTAGE IN LARGER-THAN-LIFE
RETURN OF SENTOSA SANDSATION
Get up close to MARVEL Super Heroes Iron Man, Thor, and Captain America
amongst 15 towering sand sculptures at the
Sentosa Sandsation: MARVEL Edition

Singapore – 3 July 2018 – Southeast Asia’s biggest sand festival, Sentosa Sandsation, is set to return
bigger and better from 1 to 16 September this year in a never-before seen MARVEL Edition, as part
of the second year of a three-year collaboration between the Singapore Tourism Board (STB) and
The Walt Disney Company Southeast Asia (Disney). Taking place at The State of Fun’s Siloso Beach,
Sentosa Sandsation: MARVEL Edition will feature 15 larger-than-life sand sculptures of popular
MARVEL Super Heroes such as Iron Man, Thor, Captain America, Hulk and many more.
Sculpted by the internationally-acclaimed JOOheng Tan and his team, the sand-art will also make
their home alongside an array of interactive MARVEL-themed activities that are set to bring out the
inner super hero in everyone:




Hulk Smash – Discover how your strength compares to a MARVEL Super Hero, as you watch
the ground break and tremor according to the intensity of your smash
Freeze Frame Station – Show off your superhero moves along with other MARVEL Super
Heroes in a 180-degree photo opportunity activation, and take home a photo memorabilia
after
Hero Action Centre – Find out how similar you are to a MARVEL Super Hero, and bring home
a customised Singapore-themed MARVEL comic book

Said Lynette Ang, Chief Marketing Officer, Sentosa Development Corporation, “We are excited to
partner Disney and STB to present Sentosa Sandsation: MARVEL Edition this year, as we continue in
our quest to bring more unique leisure experiences to our guests. Sentosa Sandsation is Southeast
Asia’s largest sand festival and has been hugely popular since its debut in 1999. With larger-than-life,
very “Instagrammable” sand sculptures of popular MARVEL Super Heroes, as well as a whole host of
other exciting MARVEL-themed activities, this year promises to be a marvellous September in
Sentosa!”
“Everything we do revolves around our fans and how they can best experience their favorite stories
and characters. Our focus is to build connections through great stories, innovative marketing and
multi-platform experiences,” said Amit Malhotra, Country Head, The Walt Disney Company
Singapore and Malaysia. “The Sentosa Sandsation: MARVEL Edition will provide our MARVEL fans
from Singapore and across the region with a creative and fun experience to enjoy their favorite
MARVEL stories and Super Heroes.”
Carrie Kwik, Executive Director of Attractions, Entertainment & Tourism Concept Development at
STB, said, “We are pleased to welcome Sentosa Sandsation: MARVEL Edition as part of the second
year partnership between STB and Disney. The first year of our collaboration not only saw strong
interest from regional visitors, but also generated direct and indirect benefits for local businesses.
Such events offer rich opportunities for Singapore SMEs to grow their capabilities in producing
world-class entertainment content. Sentosa Sandsation: MARVEL Edition will support our efforts to
further elevate our status as a family-friendly global entertainment destination.”
Over the three-weekend affair, MARVEL fans can look forward to sand sculpting workshops for those
aged five and above, movies by the beach, and unique offerings at Madame Tussauds Singapore’s
MARVEL 4D Experience.
Fans of Sentosa Sandsation can also look forward to the return of the acclaimed Sentosa
International Sand Sculpting Championship, which will see 14 of the world’s best sand sculptors pit
against each other for the Golden Shovel Award in a MARVEL-inspired sand sculpting competition.
More information can be found at www.sentosa.com.sg/sandsation and in the Annex.
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About Sentosa
Sentosa is Asia’s leading leisure destination and Singapore’s premier island resort getaway, located within 15 minutes from
the central business and shopping districts. The island resort is managed by Sentosa Development Corporation, which
works with various stakeholders in overseeing property investments, attractions development, and operation of the
various leisure offerings and management of the residential precinct on the island.
The 500-hectare island resort is home to an exciting array of themed attractions, award-winning spa retreats, lush
rainforests, golden sandy beaches, resort accommodations, world-renowned golf courses, a deep-water yachting marina
and luxurious residences – making Sentosa a vibrant island resort for business and leisure. Making Sentosa its home, too, is
Singapore’s first integrated resort, Resorts World Sentosa, which operates South East Asia’s first Universal Studios theme
park.
Situated on the eastern end of Sentosa Island is Sentosa Cove, an exclusive oceanfront and residential enclave bustling
with some 2,000 homes, romantic quayside restaurants, retail and specialty shops. The Island is also proud to be home to
Sentosa Golf Club and its two acclaimed golf courses, The Serapong and The New Tanjong. Sentosa Golf Club hosts the
SMBC Singapore Open and the HSBC Women’s Champions, featuring some of the world’s best golf professionals.
Welcoming a growing number of local and international guests every year, Sentosa is an integral part of Singapore’s goal to
be a global destination to work, live and play. For more information, please visit: www.sentosa.com.sg.
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The Walt Disney Company Singapore:
The Walt Disney Company (TWDC), together with its subsidiaries and affiliates, is a leading diversified international
entertainment and media enterprise with four business segments: Direct-to-Consumer & International, Parks, Experiences
and Consumer Products, Studio Entertainment and Media Networks. The Company first launched Disney Channel in
Singapore in 2000, and has since expanded with businesses spanning Studio Entertainment and Distribution, TV Networks,
Interactive Media, Mobile Content, Consumer Products and Publishing. Building around core brands Disney, Pixar, Marvel
and Star Wars, the organization is dedicated to creating high quality branded entertainment experiences for consumers in
the region. In 2017, The Walt Disney Company was ranked #1 within the entertainment industry in Fortune Magazine’s list
of “World’s Most Admired Companies” survey- a testament to the Company’s strategy to successfully expand the brand
and its franchises beyond North America. For more information about The Walt Disney Company please visit:
https://thewaltdisneycompany.com

About the Singapore Tourism Board
The Singapore Tourism Board (STB) is the lead development agency for tourism, one of Singapore’s key economic sectors.
Together with industry partners and the community, we shape a dynamic Singapore tourism landscape. We bring the
Passion Made Possible brand to life by differentiating Singapore as a vibrant destination that inspires people to share and
deepen their passions. For more information, visit www.stb.gov.sg or www.visitsingapore.com or follow us on Twitter
@STB_sg (https://twitter.com/stb_sg).
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ANNEX A: Profiles of sand sculptors

No.
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.
16.

Country
Australia
Belgium
Canada
France
Ireland
Italy
Japan
*Japan
*Singapore
Mexico
Netherlands
Poland
Portugal
Russia
United States of America
United States of America

Name
Kevin Crawford
Enguerrand David
Melineige Beauregard
Benoit Dutherage
Fergus Mulvany
Michela Ciappini
Katsuhiko Chaen
Kei Hirooka
JOOheng Tan
Calixto Molina
Susanne Ruseler
Wiaczeslaw Borecki
Pedro Mira
Ilya Filimontsev
Kirk Rademaker
Sue McGrew

*Not taking part in the International Sand Sculpting Championship

ANNEX B: Details of sand sculpting workshop
Workshop dates
Programme overview

1 to 16 September 2018





How to build a sand sculpture with only sand and
water
Introduction to sand sculpting tools
How to compact sand in a form bucket
Basic sand sculpting method

Age requirement

5 years & above
(Participants aged 10 & below are to be accompanied by an
adult)

Duration of each session

Each session will take up to about 50 minutes:
 Demonstration by master sculptor (15 to 20 minutes)
 Participants to work on their respective sand
sculptures, guided by master sculptor and assistants
along the way (20 to 30 minutes)

Registration

Details will be provided in due course. Please visit
www.sentosa.com.sg/sandsation for updates.

ANNEX C: Schedule of movies by the beach
Dates

Enjoy 10 days of movies by the beach on the following dates:
 2 September 2018
 3 to 9 September 2018
 15 and 16 September

Time

7:45pm

Venue

Palawan Green

